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Only weeks after the D-Day invasion of June 6, 1944, a surprising cargo-crates of books-joined the flood of
troop reinforcements, weapons and ammunition, food, and medicine onto Normandy beaches. The books
were destined for French bookshops, to be followed by millions more American books (in translation but
also in English) ultimately distributed throughout Europe and the rest of the world. The British were doing
similar work, which was uneasily coordinated with that of the Americans within the Psychological Warfare
Division of General Eisenhower's Supreme Headquarters, Allied Expeditionary Force, under General
Eisenhower's command.

Books As Weaponstells the little-known story of the vital partnership between American book publishers and
the U.S. government to put carefully selected recent books highlighting American history and values into the
hands of civilians liberated from Axis forces. The government desired to use books to help "disintoxicate"
the minds of these people from the Nazi and Japanese propaganda and censorship machines and to win their
friendship. This objective dovetailed perfectly with U.S. publishers' ambitions to find new profits in
international markets, which had been dominated by Britain, France, and Germany before their book trades
were devastated by the war. Key figures on both the trade and government sides of the program considered
books "the most enduring propaganda of all" and thus effective "weapons in the war of ideas," both during
the war and afterward, when the Soviet Union flexed its military might and demonstrated its propaganda
savvy. Seldom have books been charged with greater responsibility or imbued with more significance.

John B. Hench leavens this fully international account of the programs with fascinating vignettes set in the
war rooms of Washington and London, publishers' offices throughout the world, and the jeeps in which
information officers drove over bomb-rutted roads to bring the books to people who were hungering for
them.Books as Weaponsprovides context for continuing debates about the relationship between government
and private enterprise and the image of the United States abroad.
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From reader reviews:

Douglas Henry:

Do you have favorite book? For those who have, what is your favorite's book? Book is very important thing
for us to understand everything in the world. Each reserve has different aim or perhaps goal; it means that
book has different type. Some people experience enjoy to spend their time and energy to read a book. They
may be reading whatever they have because their hobby is reading a book. What about the person who don't
like reading a book? Sometime, person feel need book when they found difficult problem or even exercise.
Well, probably you will want this Books As Weapons: Propaganda, Publishing, and the Battle for Global
Markets in the Era of World War II.

Priscilla McNeil:

Nowadays reading books are more than want or need but also get a life style. This reading routine give you
lot of advantages. Associate programs you got of course the knowledge your information inside the book
which improve your knowledge and information. The information you get based on what kind of book you
read, if you want attract knowledge just go with schooling books but if you want sense happy read one along
with theme for entertaining for example comic or novel. Often the Books As Weapons: Propaganda,
Publishing, and the Battle for Global Markets in the Era of World War II is kind of reserve which is giving
the reader erratic experience.

Charlie Attwood:

Hey guys, do you really wants to finds a new book you just read? May be the book with the headline Books
As Weapons: Propaganda, Publishing, and the Battle for Global Markets in the Era of World War II suitable
to you? The book was written by well-known writer in this era. The book untitled Books As Weapons:
Propaganda, Publishing, and the Battle for Global Markets in the Era of World War IIis one of several books
this everyone read now. This particular book was inspired lots of people in the world. When you read this
book you will enter the new shape that you ever know before. The author explained their plan in the simple
way, and so all of people can easily to recognise the core of this book. This book will give you a large
amount of information about this world now. To help you to see the represented of the world in this book.

Rudy Hendren:

You could spend your free time to see this book this guide. This Books As Weapons: Propaganda,
Publishing, and the Battle for Global Markets in the Era of World War II is simple to deliver you can read it
in the park, in the beach, train in addition to soon. If you did not get much space to bring typically the printed
book, you can buy the actual e-book. It is make you better to read it. You can save typically the book in your
smart phone. Therefore there are a lot of benefits that you will get when one buys this book.
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